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WalkabilityWalkability boosts valueboosts value
• Carol Coletta, 

CEOs for 
Citi FCities: For 
each 
additional 
Walk Score 
point, housing 
pricesprices 
increase $600 
to $3,000
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…and attracts talent …and attracts talent 
• 25‐34‐year olds were no 

more likely than the rest of 
th l ti t t tthe population to want to 
live in or near a downtown 
20 years ago

• …today they are 33% more 
likely

d “ i k ” i• ….and “creative workers” in 
this age range are 53% 
more likely
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WalkableWalkable, mixed, mixed‐‐use settings add valueuse settings add value
Chris Leinberger, 
Brookings Institution

GROWTH IN RENTS 2000-2007
FOR MIXED-USE, WALKABLE
DEVELOPMENTS: +35%

GROWTH IN RENTS 2000-2007 
FOR SUBURBAN OFFICE PARKS: 0%
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Changing values: People are choosing Changing values: People are choosing 
walkability over drivabilitywalkability over drivabilitywalkability over drivabilitywalkability over drivability
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WalkabilityWalkability leverages synergies among leverages synergies among 
diverse activities and peoplediverse activities and peoplediverse activities and peoplediverse activities and people
• Living, working, 

shopping playingshopping playing
• More pedestrian 

traffic is better; more 
ffi icar traffic is worse
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WalkableWalkable places are healthy placesplaces are healthy places

DeKalb 
County had 
the highestthe highest 
pedestrian 
fatality rates 
in GA, and 
some of the 
highest in the 
nation (2006)
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Qualities of Qualities of walkabilitywalkability: art and science: art and science
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Who uses downtown?Who uses downtown?
• …and what brings 

them there? At what 
ti ?times? 

• What people and 
activities are 
currently missing?  
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Destinations are criticalDestinations are critical
• Having compelling walking destinations in strategic locations 

is as important as the quality of the environment
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The street as a shared The street as a shared placeplace
• “Complete streets”
• A place  for pedestrians, 

transit, bikes and cars to 
share streets and work 
together to expand g p
mobility options

• A desirable address for a 
h b ihome or business

• A place where a diverse 
community comescommunity comes 
together visibly
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Streets need to be, and feel, safeStreets need to be, and feel, safe
• Traffic
• Nighttime
• Visibility (“eyes 

on the street”)
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Making crossing convenientMaking crossing convenient
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Making nighttime safeMaking nighttime safe

Pounding the Pavement                                  New Partners for Smart Growth 2011



The role of buildings: ground floors make The role of buildings: ground floors make 
walking safe popular and fun!walking safe popular and fun!walking safe, popular, … and fun!walking safe, popular, … and fun!
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Different  uses, different approachesDifferent  uses, different approaches
• Retail
• Residential
• Institutions and office

Pounding the Pavement                                  New Partners for Smart Growth 2011



Pounding the Pavement                                  New Partners for Smart Growth 2011



Pounding the Pavement                                  New Partners for Smart Growth 2011



Human scaleHuman scale
• Buildings and 

streets that 
f lfeel 
proportioned 
for people

• Hierarchy of 
scale
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Physical comfort: Physical comfort: 
where would you rather be?where would you rather be?where would you rather be?where would you rather be?
• Shelter from sun, wind, rain, snow
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Things that delight, things that tell storiesThings that delight, things that tell stories
• Water
• Art
• Interpretive 

signage
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Destination parks and plazasDestination parks and plazas
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Make it easy to get where you’re goingMake it easy to get where you’re going
 Wayfinding signage
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Making connections, overcoming barriersMaking connections, overcoming barriers
• Conveying sense of welcome and identity at gateways
• Linking with surrounding neighborhoods
• Continuity of walkable environments across barriers
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Pedestrian ConveniencePedestrian Convenience
• Provide frequent 

crossings
• Walking an extra block 

to a crosswalk doesn’t 
work for pedestrians!work for pedestrians!
– 500 ft. @ 4 ft./sec. 
= 125 seconds of 
delay

– > 80 seconds is LOS 
F for autosF for autos
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Pedestrian ConveniencePedestrian Convenience
• Pedestrians are impatient:

– Additional wait time increases 
chance for violations/unsafechance for violations/unsafe 
behavior

• Studies show significant increases in 
jaywalking as cycle lengths increase1j y g y g

Pedestrians waiting for WALK at  Alto

100.00

40.00

60.00

80.00

0.00

20.00

30 sec. 1 min. 2 min.

L th f V hi l Mi i G T

1. Van Houten, R., Pedestrian Safety at Traffic Signals, Presentation at Transportation Research Board, January 2008.
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Keep vehicle speeds moderateKeep vehicle speeds moderate
• Speed kills 

pedestrians
• < 30 mph for streets 

where pedestrians 
are permittedp

Odds of Death in Ped-Vehicle Collision
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2. Vehicle Speeds and the Incidence of Fatal Pedestrian Collisions prepared by the Austrailian Federal Office of Road Safety, Report CR 146,
October 1994, by McLean AJ,Anderson RW, Farmer MJB, Lee BH, Brooks CG
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Broaden transportation choicesBroaden transportation choices

Pounding the Pavement                                  New Partners for Smart Growth 2011



Pounding the Pavement                                  New Partners for Smart Growth 2011



I need help uploading my photos!I need help uploading my photos!

Call: (330)Call: (330) ANYWAREANYWARECall: (330)Call: (330) ANYWAREANYWARE
(330)(330) 269 9273269 9273( )( )
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After the After the walkshopwalkshop: : 
next stepsnext steps

• Facilitated discussion on 
walkability factors

• Flickr posts p
• Online event summary 

and links
• Summary presentation to• Summary presentation to 

350 stakeholders
• Establishing walkability as 

h f d hthe foundation to the 
plan
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Breakout session topicsBreakout session topics
1. Who is downtown?
2. Making downtown accessible for everyone
3. A downtown that is safe and clean and feels that way
4. Retail and walkability
5. Transit, walkability and development
6. Parking and walking
7 Plazas and other public gathering spaces7. Plazas and other public gathering spaces
8. The Arkansas River
9. Gateways and barriers9. Gateways and barriers
10. Pedestrian‐oriented streetscape
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www.flickr.com/photos/walkshopwww.flickr.com/photos/walkshop



Sharing the photosSharing the photos
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Sharing the photosSharing the photos
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FF lk bilitlk bilit
WICHITA DOWNTOWN REVITALIZATION MASTER PLAN

Focus on Focus on walkabilitywalkability
• What we heard and saw at the Walk‐shops
• What the market findings say about how 
development and walkability can support 
each other

January 13, 2010



AgendaAgenda
• What we heard and saw at the 

Walk‐shops, December 4‐5
– Walk‐arounds and photo‐
taking

– Walk‐shop talk– Walk‐shop talk 
– Messages on seven 
walkability factors 

• Key opportunities for 
development and walkability to 
support each othersupport each other

• Panel response



WalkWalk‐‐shopsshops



AgendaAgenda
Walk shop talkWalk‐shop talk



Messages on seven walkability factors 
• Who is downtown
• Safety and cleanliness
• Transportation
• Gateways and barriers
• Pedestrian‐oriented streetscape
• Retail
• The Arkansas River• The Arkansas River



Who is downtown?Who is downtown?
Messages on walkability

Primary
• Baby boomers: empty nesters can 

afford downtown
• Young professionals
SecondarySecondary
• Business people
• TouristsTourists
• People seeking art, entertainment
Also noted
• Young families
• Workers from throughout Wichita



Safety and cleanlinessSafety and cleanliness
Messages on walkability

First priority
• Bicycle or mounted police
• The new street lights are effective
• Light empty storefronts at night
Second priority
• Reduce littering – especially when bars close
Also notedAlso noted
• Slow traffic, use back‐in diagonal parking
• Make some alleys ped‐onlyMake some alleys ped only
• Douglas rail bridge improvements effective
• Address continued graffiti
• 9‐1‐1 for panhandling



TransportationTransportation
Messages on walkability

First priority
• Seamless integration of transportation 

choices: local bus, inter‐city bus, taxis, 
college shuttles, rail – at Union Station

• Expanded more frequent transit• Expanded, more frequent transit 
service until midnight every day, with 
good signage – has improved

• Recreation trails accessible to all ages, 
with destinations including colleges

Second prioritySecond priority
• Inter‐city rail service
• More transportation choicesp



Gateways and barriersGateways and barriers
Messages on walkability

First priority
• Improved bike access to/through            

downtown, especially east‐west
• Cleaner gateways – commercial areas, birds
• Safer cross alks generall• Safer crosswalks generally
Second priority
• New wayfinding technology – i e real timeNew wayfinding technology  i.e. real time 

parking info
Also noted
• Good existing infrastructure to improve on
• Nice amenities along Douglas, McLean/Seneca

h l / h l l b ll d• Physical /psychological barriers occur on all sides



PedestrianPedestrian‐‐oriented streetscapeoriented streetscape
Messages on walkability

First priority
• “Complete streets” serving peds, bikes, transit, 

cars, business & home addresses
• Outdoor cafes and balconies
Second prioritySecond priority
• Unique building/street design features, lighting
• More public events – markets during dayMore public events  markets, during day
Also noted
• More visible crosswalks
• More street trees
• Fewer sidewalk obstructions (poles, meters…)
• Unifying streetscape design elements



RetailRetail
Messages on walkability

First priority
• Downtown retail needs to be 

pedestrian‐oriented
• Downtown retail could be a regional 

attractionattraction
Second priority
• Retail isn’t necessarily first priorityy p y
• Retail does not define the success of 

downtown



The Arkansas River corridorThe Arkansas River corridor
Messages on walkability

First priority
• More housing and retail/restaurants belong 

along river
• More recreation opportunities: bike, kayak,       

canoe; rentalscanoe; rentals
Second priority
• Rethink McLean – more parks, housing, access?p , g,
• Is a current asset; hosts events accessible to all
• More public art/sculpture
Also noted
• Poor public access parking

/ d ld b l f• River/corridor could be cleaner, safer



WalkableWalkable focus areasfocus areas
Walkable focus areas

• Preserve and enhance existing 
elements that encourage walking:

d d l– Pedestrian‐oriented retail
– Historic buildings
– Other pedestrian‐oriented buildings
– Parks
– Street trees, quality streetscape

• Encourage infill and rehabilitation of 
the gaps

• Primary and secondary focus areas
li i di• Preliminary, pending: 

– Your charrette input
– Assessment of feasibility, incentives as needed 

and effective



Detailed schedule Detailed schedule Central
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WalkabilityWalkability is the foundationis the foundation
• Facilitated discussion on walkability factors
• Flickr posts 

k h l• Summary presentation to 350 stakeholders
• Establishing walkability as the foundation 

to the planp

Pounding the Pavement                                  New Partners for Smart Growth 2011



WalkabilityWalkability is the foundationis the foundation
• Facilitated discussion on walkability factors
• Flickr posts 

k h l• Summary presentation to 350 stakeholders
• Establishing walkability as the foundation 

to the planp

Pounding the Pavement                                  New Partners for Smart Growth 2011



WalkabilityWalkability is the foundationis the foundation
• Facilitated discussion on walkability factors
• Flickr posts 

k h l• Summary presentation to 350 stakeholders
• Establishing walkability as the foundation 

to the planp

Pounding the Pavement                                  New Partners for Smart Growth 2011



WalkabilityWalkability is the foundationis the foundation
• Facilitated discussion on walkability factors
• Flickr posts 

k h l• Summary presentation to 350 stakeholders
• Establishing walkability as the foundation 

to the planp

Pounding the Pavement                                  New Partners for Smart Growth 2011



WalkabilityWalkability is the foundationis the foundation
• Facilitated discussion on walkability factors
• Flickr posts 

k h l• Summary presentation to 350 stakeholders
• Establishing walkability as the foundation 

to the planp

Pounding the Pavement                                  New Partners for Smart Growth 2011



DC: DC: WalkabilityWalkability, transit and quality of life  , transit and quality of life  

Pearl District, Portland OR
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WalkabilityWalkability: : pedped‐‐friendly indexfriendly index
Criteria based on:
• Block length
• Intersection type

Opportunities 
for significant 

lk bl • Census block density
• Sidewalk presence
• Building setback

walkable
network 
improvements

62Pounding the Pavement                                  New Partners for Smart Growth 2011



Streetcar connects more neighborhoods Streetcar connects more neighborhoods 
to jobsto jobsto jobsto jobs

Streetcar Benefit

Criteria based on:Criteria based on:
• Local need for improved 

transit
• Usefulness of streetcar’s• Usefulness of streetcar s 

transportation benefit
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Your questionsYour questions

Ben Carlson LEED AP, 
A i tAssociate
Goody Clancy
Ben.carlson@ 
goodyclancy.com
617 262 2760
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